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than the previous fifty did. Increasingly empowered consumers, more

self -reliant advertisers, and ever -evolving technologies are redefining
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Welcome to the Future

Overview

The continued migration of advertising dollars to addressable interactive media and the velocity
of change within the channel have created an environment by which enterprise advertisers risk
losing the advantages they gained by early investment in ad serving platforms and technologies.
To keep pace with the opportunities in the market, enterprise advertisers and agencies need to
renew their focus on how best to leverage their scale in the buying, delivery, and measurement
of media. This way they can control how the advertising value chain will support their
investments.

TruEf fect’

Founded by pioneers in the internet advertising industry, TruEffect™ has restructured the
existing model to empower advertisers to more effectively manage and leverage their data in
digitally addressable media. This enables advertisers to be instrumental in the reconfiguration
of the advertising value chain.

TruEffect’s capabilities focus on improving three core areas in the management, transmission
and measurement of interactive media.

1. Insight - Advertisers need better, more accurate and timely performance reporting, not
solely of their banner activities, but across interactive media and linking to broadcast and
other activities as well.

2. Optimization — The ability to improve the performance of media within a campaign based
upon the interaction between the audience, media, and message.

3. Relationship Targeting - Improving the selection and delivery of the most relevant
message to consumers, in real-time, based on their relationship with your brand.

Ad Serving+ The first 10 years

Tens of millions of times each minute ad serving companies are resolving requests for
advertisements by users accessing web pages. Each advertisement is selected, delivered, and
counted. These micro-data transactions, click stream data, underpin the successful growth of the
internet as an efficient advertising platform and have enabled advertisers to have a significant
level of visibility into the media process and exert some control at the point of delivery.

! The End of Advertising as We Know Berman, Battino, Shipnuck & Neus; IBM Global Business Services
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The prevailing industry standard has been to manage the click stream from the domain of the ad
serving company, which means that each micro-data transaction (click stream) is assigned to
that ad server’s domain. Furthermore, in order to provide measurement effectively, the
advertiser must allow that ad server to track pages on their site, and agree with the privacy
policy and standards of the ad serving company. This is referred to as third-party ad serving.

However, while the general trend has been positive and creates a foundation for continued
growth and convergence in the interactive space, a number of counter-balancing trends
challenge the efficacy of the traditional third-party ad serving approach. Advertisers’ web
security teams have issues with third-party activities, as indeed do many publishers who do not
like data being siphoned away by the ad servers who may use it to create competing media
products. These concerns have been heightened by the recent acquisition of third party ad
serving companies by large publishing groups like Google and Microsoft.

At a security level, anti-spyware software such as McAfee, Symantec, and Webroot, routinely
delete many ad server and network cookies (the file that associates the click stream data to a
web browser). While levels of deletion have been estimated at 60% + by groups such as Jupiter,
it’s likely that the real impact is nearer 30%-40% over a 30 day elapsed period. It should also be
noted that while this will have a lower impact on basic analysis, it does have significant impact
on the calculation of time-sensitive based data such as reach and frequency, or data that is used
for targeting and optimization.?

Figure 1: Security Software Detection of Designated Cookies (McAfee)

These impacts have already been comprehended in the analytics industry where all the major
enterprise analytics providers (WebTrends, WSS, CoreMetrics, Omniture) offer solutions in the
domain of the advertiser. This allows them to provide better and more reliable measurement,
and to be less susceptible to the impacts identified above.
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analytics providers, this
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TruEffect Analysis of Cookie Deletion Studies
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capability creates a new and better way for advertisers and their agencies to support their media
investments. This solution recently became patent pending and has been launched in the market
as TruConnect™. TruConnect™ is the first major architectural shift in the way advertisers can
implement ad serving solutions. It’s been welcomed by advertisers, publishers such as AOL,
consumer groups, and the FTC.

The foundation of TruConnect™ is its ability to manage all the distributed media from the same
domain as the site measurement and targeting. An easy way to understand this is to think of
each domain as a country and the click stream data as the currency for that country. As you
move from country to country you have to continually change currencies, or try to manage
multiple currencies. The TruConnect™ platform reflects the Euro, establishing everything in the

Alignment with Key Trends

3 http://www.ibm.com/industries/media/doc/content/resource/business/2898468111 .himl
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