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than the previous fifty did. Increasingly empowered consumers, more 
self -reliant advertisers, and ever -evolving technologies are redefining 
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Welcome to the Future  
 
Overview 

TruEffect´  

 

 

 

Ad Serving ± The first 10 years  

                                                             
1 The End of Advertising as We Know it ς Berman, Battino, Shipnuck & Neus; IBM Global Business Services 
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Figure 1: Security Software Detection of Designated Cookies (McAfee) 

Shifting from Third Party 

Ad Serving 

                                                             
2 TruEffect Analysis of Cookie Deletion Studies 
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Alignment with Key Trends  

                                                             
3 http://www.ibm.com/industries/media/doc/content/resource/business/2898468111.html) 

 


